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Having had the privilege of being involved in the online gaming industry for 
two decades, I thought of no better way to mark this 100th issue than going 
back to the founders of the industry, and asking them to share their incredible 
insights and experiences. It is an honour knowing and having worked with 
all of them – and on behalf of the iGaming fraternity, we thank them for 
pioneering this multi-billion-dollar industry, and defining the landscape of 
digital entertainment. By Michael Caselli.

Foreword,  
by Steve Lipscomb, founder,  
World Poker Tour
We iGame on, one of nine rocks orbiting 

one of a seemingly infinite number of suns 

that is 4.6 billion years into its 10-billion-

year burn. Our first ape ancestors 

appeared on the planet two and a half 

million years ago, with Homo sapiens 

evolving 200,000 years ago. Civilization as 

we know it began about 6,000 years ago 

and industrialization began in earnest a 

little over 200 years ago…

iGaming began in 1994… 22 years ago. 

The World Poker Tour created, launched 

and televised the first league in the history of 

poker in 2002… 14 years ago, bringing about 

a poker revolution worldwide. ESPN copied 

the WPT format in 2003 and captured 

Chris Moneymaker turning a US$39 

PokerStars investment into US$2.5 million… 

13 years ago. PartyGaming’s market cap hit 

US$12 billion in 2005... 11 years ago.

Congress passed the Unlawful Internet 

Gambling Enforcement Act in 2006… 10 

years ago. In 2008, H2 Gambling Capitol 

estimated global iGaming revenues to be 

$US21 billion (and growing). Nevada and 

New Jersey began taking online poker bets 

in 2013… three years ago. In 2014, Amaya 

acquired PokerStars for US$4.9 billion.

Any and all of us who have been 

privileged enough to enjoyed the amazing 

early iGaming ride have become well 

acquainted with the ancient Chinese 

curse: “May you live in interesting times.” 

That being said, there is absolutely 

nothing like grabbing a monster wave, 

riding it with all your might and hoping 

you survive the experience. It is with 

that sort of perspective (4.6 billion years’ 

worth?) that we offer huge congratulations 

to iGaming Business for reaching its 100th 

issue. Virtually none of the thousands of 

periodicals launched every year will ever 

see ten issues, much less a hundred. And, 

given the fact that information is the fuel 

that grows and matures an industry, their 

role cannot be overestimated.

Michael asked me to add a few words 

to his retrospective piece on the short and 

bumpy history of iGaming. My response was 

simple: “Anything for Michael C”. I suppose 

there are only a few things I would add:

1. I wish we could have operated (or could 

operate today) in an industry where the 

rules and laws were/are established and 

understood. While billions of dollars 

were made and lost because of the 

“grey” areas of the market, I fear that the 

industry will pay for those days many 

times over;

2. It would be nice to evolve into the kind of 

collegial industry that more established 

markets have found, encouraging strong 

competition, but weeding out much of the 

drama; and

3. I hope we can all look back and appreciate 

how truly lucky we were and are to have 

been a part of this incredible iGaming birth. 

Precious few people ever get a chance to 

experience what that feels like.

Since leaving the WPT, I have mostly 

tried to follow the sage advice of Abraham 

Lincoln that it is: “Better to remain silent 

and be thought a fool than to speak out 

and remove all doubt.” But, I would like to 

thank Michael and iGaming Business for the 

opportunity to look back and reflect a bit.

PERSPECTIVES FROM THE 
PIONEERS WHO FORGED  
THE PATH OF THE INDUSTRY

“While billions of dollars were made and  
lost because of the ‘grey’ areas of the market,  
I fear that the industry will pay for those  
days many times over.”

Steve Lipscomb, founder, WPT   
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What development has most impacted this sector 
for the better?
The single biggest positive development in online gambling 

over the past decade has been the invention of bitcoin. 

There’s simply nothing that has so democratized the online 

experience for both gambling operators and gamblers.

Consumers want to be able to spend their money on 

goods and services of their choosing. Operators want to be 

able to deliver those services as efficiently as possible. Both 

ends of this equation benefit from a drastically streamlined, 

guaranteed payment process.

Governments are always behind the curve of what the 

public is ready to embrace, particularly when it comes to 

gambling. Some don’t let their citizens gamble at all, while 

others restrict their access to certain games, or attempt to 

funnel all customers to a state monopoly or a few select 

sites. The resulting lack of competition deprives consumers 

of choice, value and, ultimately, freedom.

Another forbidden fruit – porn – was the ‘killer app’ that 

drove early adoption of the VCR, and online gambling 

was the primary engine driving early adoption of bitcoin. 

As recently as 2013, gambling was believed to account 

for nearly half of all bitcoin transaction volume (And just 

like porn, gambling is not actually a vice for most people. 

As economist Patrick Basham revealed in his 2011 book 

Gambling – A Healthy Bet, studies show that for most people, 

gambling, like porn, is actually good for you.)

Mainstream movies eventually trumped porn as the 

primary use of VCR technology in the world’s living rooms. 

Similarly, increased mainstream adoption of bitcoin has 

lessened its reliance on gambling activity. But bitcoin’s 

connection with gambling can only grow stronger as the 

major online operators pull their thumbs out and add it to 

their list of payment options.

I was an early advocate of bitcoin’s massive potential 

for the online gambling industry. In 2011, I used my 

annual predictions page on CalvinAyre.com to predict that 

“someone is going to figure out how to make this work”, and 

I remain convinced that bitcoin and gambling go together 

like peanut butter and chocolate.

There are a number of bitcoin wannabes/also-rans out 

there but gambling operators have already decided to dance 

with the one that brought them. Bitcoin will emerge as the 

only serious cryptocurrency and will eventually be adopted 

by all applications that can use the underlying distributed 

ledger/blockchain technology.

  Roger Raatgever, CEO, Microgaming

  Calvin Ayre, founder, Bodog

What event do you think has most impacted the 
iGaming sector?
I would say regulation has had the biggest impact on our 

industry; it has made the marketplace far more mainstream 

and complex. This is largely due to the fact that there is 

now a much greater acceptance of the industry and every 

regulated market is different, be it the UK, Spain or Italy, or 

the several states in the US that have recently opened. 

With regulation there are many challenges, and rewards, 

you face, and each differ according to the market. These 

challenges include strict deadlines to get your product 

compliant when the market opens, the depth of licensing 

requirements, the rate of taxation and associated costs 

(certification and software development). It’s important 

that the balance is right for the regulatory model to allow 

a competitive and sustainable market, for both providers 

and operators. We’ve seen some successful and some 

not-so-successful regulatory frameworks in the past. As 

more markets have regulated over time, countries have 

learnt from others’ mistakes, and we are starting to see more 

straightforward solutions across the industry.  

Challenges aside, regulation presents great 

opportunities, the chance to explore new territories, 

refine and tailor your product, and grow your customer 

base. And a way to overcome many of the above 

challenges is to ensure your software is built to be 

flexible, with a modular framework; something we at 

Microgaming made certain of doing in the early days 

when we anticipated that regulated markets would be 

the future of the industry. 

It’s important to stress that the bottom line may be 

smaller in regulated markets, but the overall wealth and 

value of your company could be far higher for operating in 

such markets.

Regulation is very much here to stay and it will continue 

to power the way we do business for years to come. 

Further regulation is inexorable, in fact it is predicted that 

regulated markets will account for 60% of online gaming 

revenues by 2020. Therefore, in the 200th edition of 

iGaming Business, it’s quite possible that if you were to ask 

me the very same question, Michael, the answer could still 

be ‘regulation’.
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What do you consider the single most important 
decision you’ve made while in the iGaming sector?
There is no worst or best event that has affected the 

iGaming sector. iGaming has evolved like the rest of the 

Internet, up and up with advancing technologies such 

mobile and cloud based, and it has followed the rest of 

the internet into new territories, each with their own set of 

evolving regulations.

I am not saying it was the best decision, since there is no 

parallel universe, but the single most important decision 

for me was to take PartyGaming public in 2005. It made us 

transparent, along with the many other companies that quickly 

followed us onto the public markets, and resulted in a gigantic 

infusion of public funds to grow the products and markets.

Never believe someone else will manage your business 

better than yourself. I was busy diversifying sudden wealth, 

having babies and entrusted the wrong people at the wrong 

time. Not necessarily bad people, but just inexperienced 

with their own issues, and in public companies it is difficult 

to make changes quick enough. Now I focus only on what I 

own 100% voting control over – or simply being a minority 

in group funds across sectors I like.

What makes you most pleased to have been a part 
of iGaming history?
There are a number of factors that have pleased me, having 

been a part of the iGaming industry for 20 years, and choosing 

one factor is nearly impossible! So in time-honoured fashion, 

I’m going to cheat a little and say my answer is my personal 

development, which of course covers a lot.

The experience of seeing a brand new industry sector 

from birth all the way through to maturity has enabled 

me to develop both in character and as a businessman. As 

a person, my business career has developed enormously 

along the way, as each phase of the industry’s development 

has thrown up new challenges and opportunities, requiring 

lots of on-the-job learning and ensuring that no two days 

were ever alike. Basically it’s a never-ending learning curve, 

which seems to suit me.

I’ve also been privileged to have had the opportunity 

to work with, and learn from some amazingly talented 

people, both within Sportingbet and since via some 

investee companies.

The travel has been extensive and is something I never tire 

of. I’ve visited five continents, 100+ cities and 40 countries 

along the way, and each trip is a new adventure. As a result, 

I have an amazing international range of business contacts, 

many of whom have become good friends.

The growth of Sportingbet, in parallel with the growth of 

the industry, has certainly thrown up its challenges. Fund 

raising in the early days, stock market listing and associated 

matters, professional punters, office politics, regulators 

and dubious payment providers, have been amongst the 

challenges. I’ve certainly not got everything right but I would 

not have changed a thing, the ride has been quite something.

  Ruth Parasol, founder, PartyGaming

  Mark Blandford, founder, Sportingbet

  John Anderson, former CEO, 888

What do you consider the single most important 
decision you’ve made while in the iGaming sector?
At the end of the dot com bubble, the bottom fell out 

of advertising on the net. Prices fell dramatically and 

cancellations of banner advertising were rife. We looked 

at the cost of banner advertising and for the same amount, 

pre the crash, you could get so much, much more. It was an 

amazing difference.

We were almost the only advertiser on the net and we 

really pushed the boat out in order to capitalize on the 

situation that would inevitably correct itself. The net effect 

was stunning and the actions we took upped our profile in 

the marketplace, dramatically. 




